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The Competition Commission’s (CC) final report in its inquiry into UK groceries 
retailing, includes measures to improve competition in local areas and to address its 
concerns about relationships between retailers and their suppliers.  

The measures include a recommendation for the inclusion of a ‘competition test’ in 
planning decisions on larger grocery stores.  Although, in many areas, there is a 
good choice and strong competition between retailers, there are also a significant 
number of local areas where larger grocery stores face limited competition and local 
shoppers lose out. That is why the Commission want to see the introduction of a 
competition test as part of the planning regime to prevent local areas developing like 
this in the future.  

The CC is recommending that:  

 •  The Department of Communities and Local Government (CLG), the Scottish 
Executive, the Welsh Assembly Government and the Northern Ireland Executive 
should take such steps as are necessary to make the Office of Fair Trading (OFT) 
a statutory consultee to LPAs on all applications for planning permission, whether 
submitted by a grocery retailer or a third party, for development of a grocery store 
(including new stores and extensions) where that store had, or after the proposed 
scheme has been implemented will have, a net sales area in excess of 1,000 sq 
metres.  

•  The OFT should provide advice to the LPA on whether a particular retailer has 
passed or failed a ‘competition test’. Applications would pass the test if within the 
area bounded by a 10-minute drive-time of the development site: the grocery 
retailer that would operate the new store was a new entrant to that area; or the 
total number of fascias in that area was four or more; or the total number of 
fascias in that area was three or fewer and the relevant grocery retailer would 
operate less than 60 per cent of groceries sales area (including the new store). 


