
Corby Borough Council: Access to Information

English
If you need help understanding any of our documents or require a larger
print, audio tape copy or a translator to help you, we can arrange this for
you. Please contact us on the telephone numbers at the bottom of the
page:

Serbian
Ако Вам затреба помоћ у тумачењу неког oд наших докумената, или ако Вам је потребан 
увећани штампани материјал, магнетофонски снимак или преводилац као испомоћ, можемо 
Вам изаћи у сусрет. Молимо Вас да нам се обратите на неки од телефонских бројева на дну 
стране:

Croatian
Ukoliko trebate pomoć prilikom razumijevanja bilo kojeg od naših dokumenata ili želite da bude 
ispisan većim slovima, ukoliko želite audio kopiju ili pomoć prevoditelja, možemo to organizirati za 
vas. Molimo da nam se obratite na telefonske brojeve navedene na dnu stranice:

Portuguese
Se precisar de assistência para compreender qualquer um dos nossos documentos ou se precisar
deles em tipo grande, em cassete áudio ou de um tradutor podemos tratar do assunto. Deve
contactar-nos através dos números ao fundo da página:

Russian
Обращайтесь в нашу организацию, если вы не понимаете какие-либо из наших документов, или если вы 
желаете получить их отпечатанными крупным шрифтом или в аудиозаписи, а также, если вам нужна 
помощь переводчика. Номера телефонов для обращения по этому вопросу приводятся в конце 
страницы:

☎ 01536 464000 or 01536 464044
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A CULTURAL STRATEGY FOR CORBY

2005-2010

EXECUTIVE SUMMARY

Introduction and background

1. This is an Executive Summary of CULTURE 2010, the Cultural Strategy for Corby. The main report itself is
short –just 12 pages, plus appendices –in the hope that it will be widely read and circulated.

2. CULTURE 2010 sets out a vision for how cultural provision in Corby might develop during the next five years,
helping drive the economic, environmental and community transformation of the Borough.

3. All local authorities in England have been encouraged to produce a local Cultural Strategy. The intention is to
have a clear vision for the development of cultural activities and facilities in the area, and to make strong links
between cultural provision and other services. The Cultural Strategy is not a new phase of joint planning, but
is about co-ordinating, supporting and underpinning the vision and the objectives already agreed in the
Community Strategy Inspirational Corby, the Corby Regeneration Framework and the Council’s One Corby
corporate priorities.

4. CULTURE 2010 takes note of guidance from the Department for Culture, Media and Sport (DCMS), the sub-
regional planning context of the Milton Keynes & South Midlands growth strategy, the county framework
Cultural Pride, and Time for Culture, the regional cultural strategy for the East Midlands. It positions Corby
Borough Council to be ready for the introduction of new procedures for performance measurement of Cultural
Services as part of Comprehensive Performance Assessment (CPA).

5. The Strategy involves many partners, and is not for the Borough Council alone to deliver; equally, this is a
corporate strategy, not a plan for one service area or department.

Contents of the full report

6. The report CULTURE 2010 includes:
 a definition of ‘culture’ as used in this context
 an overview of Cultural Corby
 a summary of research evidence about local cultural life, drawn from research and consultation including

a survey of local opinion and cultural participation as part of Local Democracy Week in October 2004
 an overview of what people feel about local facilities, activities and opportunities
 a note of what is culturally distinctive about Corby’s strong sense of community 
 a summary of how local needs and aspirations are changing
 an overview of how cultural policy can contribute to regeneration and the growth agenda
 a statement of the vision, aims and objectives of the cultural strategy.

7. An Appendix, with an initial Action Plan and background material, and an accompanying research document
are published separately.

Key messages

8. A central principle of the report is that culture will be an essential element in transforming Corby during the
next generation of improvements, modernisation and expansion.

9. In an endorsement of some of the progress made recently in Corby, the Borough is one of the case studies
chosen to illustrate how culture can contribute to the Sustainable Communities agenda in a guidance
document for Local Delivery Vehicles (LDVs) in the Milton Keynes & South Midlands Growth Area published for
consultation earlier this year.

10. Key messages for the local Cultural Strategy are:

 New flagship cultural facilities as part of the Parkland Gateway will increase confidence that Corby
can offer a good quality of life for all its residents, both those who live here now and those who will
move here during the coming years.

 Attractive, well-designed, high quality public realm, urban planning and design, with attention to
aesthetic values as well as to functionality, will make the next generation of Corby’s urban expansion
comparable with the best in the country.

 Excellent cultural facilities will be one of the factors that will help people already living here to feel
good about the Borough, and to feel that it is a place which offers a satisfying quality of life.

 Excellent cultural facilities will be an essential part of the mix that will attract the thousands of
people who will move to Corby in the next 25 years, helping make it an environment and community
where people will want to live.

 An excellent range of cultural activities will help build a more inclusive community with better
opportunities for young people, older people, disabled people, and people with special needs.

Vision and aims

11. The vision of CULTURE 2010 is that:
 Cultural opportunities will contribute to improved quality of life for residents.
 Cultural activities will help create a more positive image for the Borough.
 Cultural facilities will be enhanced to meet extra demands arising both from planned growth and

from rising expectations.
The Borough Council and its partners will be aiming to mainstream the role of culture as a major source
of employment, ideas, investment and wealth creation within the local economy.

12. The Cultural Strategy will help drive the economic, environmental and community transformation of the
Borough. The aims of CULTURE 2010 are to contribute to:
 Economic development –Cultural activities, opportunities and facilities will support the growth and

economic development of the Borough, help create new jobs, and help develop and raise Corby’s profile. 
 Environmental sustainability –Cultural activities will help people to appreciate, enjoy and care for

the environment.
 Community development –Cultural activities and opportunities will help promote social inclusion and

combat disadvantage, helping raise the aspirations of the community, building community capacity and
raising community confidence.
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