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Introduction

CULTURE 2010 is the Cultural Strategy for Corby. It has been prepared following local
consultation, discussion and research including discussion with key external partners and
interested parties.

The Strategy sets out a vision for how cultural provision in Corby might develop during the
next five years, helping drive the economic, environmental and community transformation of
the Borough.

All local authorities in England have been encouraged to produce a local Cultural Strategy.
The intention is to have a clear vision for the development of cultural activities and facilities in
the area, and to make strong links between cultural provision and other services.

Current guidance from the Department for Culture, Media and Sport (see Appendix, published
separately) encourages local cultural strategies to be integrated or closely linked with
community strategies, with opportunities for local authorities to:

 establish a strong case for the contribution of culture
 put the community into cultural and community planning
 build a strong partnership for culture and community
 provide effective leadership for culture.

CULTURE 2010 complements at local level the county framework Cultural Pride, agreed by
the eight local authorities within Northamptonshire in 2003, and Time for Culture, the
regional cultural strategy for the East Midlands, which is currently being updated during 2005.

Why does culture matter?

“Culture matters for its own sake. But the argument doesn’t stop 
there. Everyone now accepts that culture can be a catalyst to turn
round whole communities.

“Cultural regeneration works best when there is:
 Cultural activity bringing a sense of belonging through participation,
 Heritage that can be developed to make a place where people want to live,
 Appearance, because good design and planning lead to greater public usage,
 Mixed-use developments for a vibrant community with the widest appeal,
 Participation and consultation with the community at all stages,
 Singularity – every place is unique, so success must grow from within.”

“The important thing is that culture is firmly embedded in regeneration, not an add-
on or an afterthought.”

(Tessa Jowell, Secretary of State for Culture, Media and Sport, setting out the ‘CHAMPS’ formula at the launch of a
DCMS consultation paper ‘Culture at the Heart of Regeneration’, June 2004)



CULTURE 2010: A CULTURAL STRATEGY FOR CORBY SEPTEMBER 2005

2

Why another strategy?

CULTURE 2010 is not a new phase of joint planning, but is
about co-ordinating, supporting and underpinning the vision
and the objectives already agreed in:

 the Community Strategy Inspirational Corby
 the Regeneration Framework

and
 the Council’s One Corby corporate priorities.

It will help achieve the vision for Corby set out in the Community Strategy as:

“a confident, successful, balanced and prosperous community that is widely
admired as distinctive, progressive and energetic… Corby will be different, will
innovate and implement better solutions with conviction”1.

As part of its enabling role, the Borough Council is taking a lead in
the preparation of the Cultural Strategy, but the area’s cultural life 
depends on the work of many different organisations in the
public, commercial, private and voluntary sectors.

The preparation of a Cultural Strategy comes at a time when
Government nationally is placing more emphasis on encouraging
people to take part in cultural activities, especially where there
has been low take-up in the past or where participation has
declined2. Sport England, Arts Council England and other national
and regional cultural bodies place a major emphasis on increasing
participation, access and take-up rates, whilst also striving for
excellence.

What do we mean by ‘culture’?

By ‘culture’, we mean not just arts, heritage and local history, but also sports, play and
leisure, and how people relate to and use the built and natural environment, parks and open
spaces. Culture is the rounded picture of what moulds us as individuals, how we live our lives,
all those activities which add meaning or pleasure, how we relate to family, friends and
community.

Culture is however becoming increasingly commoditised as people become cultural
consumers through the power of national and international media and through the internet.
Much of the control of this lies with national or global organisations such as broadcasters,
media empires and the music and film industries, and is well beyond the reach of local
authorities.

In this context the purpose of the Cultural Strategy is to make sure that Corby
Borough Council has a clear sense of what can and should be done, working
together with its partners, to improve cultural opportunities for everyone in
Corby.

1 Inspirational Corby, Community Strategy for Corby, September 2003.
2 For example, Government announced in December 2004 an extra £519 million for school sports in England, with
the aspiration that all pupils should have an entitlement of 2 hours of high quality physical activity each week. A
Green Paper Youth Matters, published in July 2005 by the Department for Education and Skills, announced incentives
for young people to take part in arts, sporting and recreational activities including an ‘opportunity card’to give
discounts on a range of activities, and a fund for each area to be spent on local projects that young people want.
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Cultural Corby

From Vikings to BMWs, Elizabeth I to Natasha Bedingfield

Corby has never stood still, and it has an exciting future. Under the government’s 
Sustainable Communities plan it will see a major expansion during the next
generation, as part of the Milton Keynes & South Midlands sub-region which is one
of four designated growth areas in the South East.

The origins of the settlement are when the Vikings came here, and the ancient village of
Corby has a long history. It was granted a Royal Charter by Queen Elizabeth I in 1568.

The Pole Fair is an ancient custom –held only every 20 years –which attracted crowds of
30,000 in the summer of 2002.

The area’s cultural heritage includes Rockingham Castle,
originally built by William the Conqueror, with 900 years of
history and an award-winning visitor attraction in 2005. Kirby
Hall is an Elizabethan mansion in the care of English Heritage.
There are still generous remains of the once extensive mediaeval
Rockingham Forest and the Borough is unusually rich in
woodlands, parklands and green spaces both in the town centre
and the surrounding countryside.

The discovery of commercial quantities of iron ore led to a rapid
expansion from the 1930s, including a wave of immigration from
Scotland that gives the town a distinctively Scottish flavour. In
1950 Corby was designated a New Town, but did not gain full
Borough status until as recently as 1993.

The old steel works provided recreation
grounds, bowling clubs and other
leisure facilities, some of which are
still in daily use.

Leisure amenities came to be provided such as:
 parks and play spaces
 The Willows Theatre and Arts Centre
 the town’s Swimming Pool
 Rockingham Triangle sports and athletics facility
 Lodge Park Sports Centre
 Priors Hall 18-hole Golf Course.

There will be an opportunity to achieve a more coherent
understanding and presentation of the area’s distinctive 
heritage through researching a Heritage Strategy, which
should be completed later in 2005.

Recent research (see page 5) shows high levels of
awareness and use of local cultural facilities and amenities.
For example:

 East Carlton Country Park, Corby Library and Corby Swimming Pool had been used in
the previous twelve months by more than half those surveyed

 about half had been to an event at Rockingham Motor Speedway, to activities at
Lodge Park Sports Centre and to a show or other event at The Willows.
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These facilities are important for local people. People also
enjoy the spaciousness and lack of congestion, and the
green environment with large open spaces and
woodland areas. People feel that the surrounding rural
areas are precious and should be maintained as a
distinctive environment while appreciating that the town
needs to expand.

Meanwhile, there is continuing
investment in local facilities, such
as new play areas, fitness trails and
the recently opened Arc Theatre.

As the economy has changed, after being dominated by the steel industry for fifty
years, so the Borough’s culture is changing too. A new generation demands a
modern range of cultural activities.

Today Corby is on the map nationally for
attractions such as Rockingham Motor
Speedway, which brings many thousands of
visitors to motor racing, arena entertainment and
rock concerts, family days out, and the BMW
Performance Centre.

As we look ahead to the Borough’s growth during 
the next twenty five years we need to consider
how cultural needs are changing, and what can be
done to ensure that culture contributes to Corby’s 
regeneration and growth.

During the next phase of Corby’s regeneration and growth it is likely that:
 employment in the cultural sector will become increasingly important
 the cultural sector will be a major driver of creativity, innovation, and new

ideas
 the cultural sector will attract new investment by both the private and public

sectors.
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What research tells us about cultural life in Corby

A programme of research, consultation and meetings was
carried out during 2004 to help us in preparing proposals for
the cultural strategy. This included focus group discussions
and a survey of local opinion and cultural participation
Making the Most of Corby?, linked with Local Democracy
Week in October 20043. We have also been able to draw on
the findings of many other consultation exercises carried out in
the past few years4.

There are many aspects of local cultural life that people
appreciate.

For people in Corby typical cultural activities include:

 going regularly to the pub or a social club to meet
friends

 taking part in community celebrations, such as
Bonfire Night and New Year celebrations, the
Highland Gathering, carnivals and festivals

 taking part in or helping to run sports activities in the community, with swimming, keep
fit, walking, cycling and cue sports especially popular

 enjoying home-based arts and entertainments such as
watching television, videos and DVDs, listening to CDs and
radio and reading books

 taking part in arts activities, including photography,
dancing, painting, making music, and taking part in shows

 visiting a library, reading, enjoying literature and creative
writing

 trips out to cultural attractions, including visits to the
cinema, country parks and gardens, theatre shows, heritage buildings such as stately
homes, castles and cathedrals, museums and art galleries, visiting theme parks and
attending professional sports events and concerts

 belonging to a church or other faith group, with the
Church of Scotland and a Serbian Religious Community
Centre present in the town as well as other Christian
denominations and a Muslim prayer group.

3 The full findings of this survey are available as a separate report. If you would like a copy please contact the
Culture and Leisure Team at Corby Borough Council on 01536 464044.
4 For example, the Corby Youth Voice Project survey of 14 and 15 year olds in 2004; consultation for the Community
Safety Partnership; consultation for the Catalyst Corby Regeneration Framework; consultation for the Local
Development Framework; and research for existing Borough Council strategies such as A Strategy for Leisure
Opportunity.
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People are proud of their heritage although more could be done to
help people understand their past. The scope for this is being
explored through researching a Heritage Strategy. However,
people are generally enthusiastic about the town’s future 
prospects, and want the town centre and the infrastructure of the
Borough to be inspirational in raising their aspirations for
themselves and the next generation5.

Amongst the things that people do not like about living in Corby are:

 the poor quality town centre, which holds back the cultural and economic development of
the area with its limited choice of activities other than pubs, and the lack of a varied and
stimulating evening economy

 the need to travel to larger centres to have access to
cultural amenities not available locally, meaning that it
is likely there is a net outflow of cultural and leisure
spending by Corby residents as well as a loss of retail
spending because of the limited range of shopping
facilities

 the lack of a rail link in and out of the town, to
encourage visitors, more cultural activity and inward
investment.

As elsewhere across the country, there are concerns about community safety and fears about
crime. Corby people feel that tackling anti-social behaviour should be the highest priority for
the Corby Community Safety Partnership6.

There are specific issues for young people which are dealt with in more detail in Corby
Borough Council’sYoung People’s Strategy. Key points include:

 young people form a large proportion of the community –27.9% are aged 19 or
under7

 there is a limited choice of out-of-school leisure activities for the 13-18 age range
 youth work is limited in its range, scale and impact
 provision for young people is patchy, disjointed, offered by a number of different

organisations and not always well co-ordinated or advertised
 boredom amongst teenagers can mean they feel alienated from the rest of the

community, leading to anti-social behaviour and the risk of offending8.

However changes to the way services are delivered for children and young people are
proposed through the Government Green Paper Youth Matters. The focus is on the five
outcomes set out in the national policy framework Every Child Matters:

 being healthy
 staying safe
 enjoying and achieving
 making a positive contribution
 achieving economic well-being.

5 Source: Inspirational Corby, Community Strategy for Corby, September 2003.
6 Source: The Community Safety Partnership Crime and Disorder and Drugs Audit, December 2004.
7 Source: 2001 Census.
8 The Community Safety Partnership Crime and Disorder and Drugs Audit 2004 records that incidents of anti-social
behaviour peaked during June, July and August in both 2003 and 2004, believed to be linked in part to schools’ long 
summer vacation.
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Local distinctiveness and local culture

Culture helps define communities. Corby has a strong sense of community although much of
people’s sense of identity is rooted in the past –which risks being sentimentalised as people
remember the solidarity of the workforce in the heyday of the steel works, or identify strongly
with family roots which lie elsewhere, in Scotland, in rural Ireland or nowadays further afield
such as in the Balkans.

The strong sense of community has helped maintain family and neighbourhood ties. It has
helped the town successfully tackle and overcome many challenges, including structural
economic change, the creation of many new jobs and adaptation to different working styles.

However, some aspects of the strong local culture have in the past
held back progress, including:

 A legacy of some of the ‘dependency culture’ found in
company towns where one great employer used to
dominate the whole community. The benevolent attitude
of the steel company meant generous provision of sporting
and recreational facilities but also held back the
development of a strong voluntary sector and discouraged
individual and community enterprise.

 A tendency for people to identify narrowly with their own local neighbourhood and
estate, rather than with the Borough as a whole or with the county. This has been
reinforced by the relative lack of housing mobility that goes with high levels of social
housing, and has led to a risk of insularity and local rivalries. Practical changes such
as the introduction of regular local bus services are helping to change this.

 A history of educational under-achievement. Major initiatives to raise the
achievements of school-aged pupils have included additional resources through the
Education Action Zone and Excellence Cluster, the establishment of the City
Technology College, and plans for a new City Academy.

 High levels of poor health, alcohol consumption, smoking, poor diet, and problems
related to alcohol and drugs. This is being tackled through strategies such as those
for healthy living and community safety.

The biggest planning challenge currently facing Corby is the ambition to double the size of
the population by 2030, to over 100,000 people, building 28,000 new homes and creating an
extra 30,000 jobs. But hand-in-hand with new housing and employment sites, and the
supporting services needed to sustain this ambitious level of growth, it will be essential to
build on the strengths of Corby’s distinctive sense of community while tackling those cultural 
factors which risk holding the place back and impeding progress.

As Corby grows, cultural activities will help build community cohesion and integration. New
houses alone will not make a sustainable community without supporting leisure and cultural
facilities. “Sport and culture have a central role in bringing people together and building a
sense of community, and in breaking down barriers” 9.

A Cultural Strategy for Corby needs to embrace cultural change which will involve:
 working towards a more confident and capable community
 raising the levels of health and fitness
 raising the level of educational aspiration and achievement
 raising the skills base.

9 Sustainable Communities: People, Places and Prosperity (Office of the Deputy Prime Minister, January 2005).
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Future needs and aspirations–what do people want?

“People do not just want core infrastructure –people want community benefits as
well and a much wider range and choice of facilities and infrastructure.”10

People want access to a modern range of high quality
leisure and cultural opportunities in Corby. Evidence
from a range of sources confirms that the strongest
demands are for:

 a cinema in the town
 a better swimming pool
 a better library
 better sports, health and fitness facilities.

People would also like to see:
 a better choice of restaurants
 better links to the countryside and local woodland
 better walking and cycling routes.

Young people would especially like the town to have:
 a cinema
 a bowling alley
 a skating rink

but the present size of Corby – and the relatively poor
external image it has had in the past –means that private sector investment to provide these
facilities has not yet been forthcoming.

Inspirational Corby comments, “The very poor retail and leisure facilities need immediate
attention as the poor quality has discouraged commercial investment”.A start is being made
on this.

A positive image for the town, and a sense of
confidence in the future of the Borough, will
help create the climate for increased private
sector investment in leisure facilities such as a
cinema, bowling alley or skating rink, and in
health clubs, gyms and other commercially
provided facilities.

Changing trends in society will also become increasingly important, with:
 more active lifestyles –people want better opportunities for leisure, exercise, sport

and recreation
 more cosmopolitan lifestyles –people want access to a wider range of culture, and

young people especially want to feel connected to international popular culture such
as through films

 more environmental awareness –people are becoming more aware of and interested
in environmental issues and sustainability

 more people living longer –there is a need for cultural opportunities for older people
including the active retired.

Expectations are rising and may be disproportionate to what the town can provide, at least
within the near future.

The planned expansion of Corby presents an opportunity to grow the cultural
facilities not only to match the increasing size of the population but also to
respond to rising expectations.

10 Consultation on Local Development Framework.
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Culture and regeneration

There is ample evidence from elsewhere around the country that improvements to the
cultural facilities in an area help turn around people’s perception of the place more generally 
and make it a more attractive place in which to invest or to live and work. Some important
research findings are summarised in the panel below.

Newcastle-Gateshead is a case study of cultural-led
regeneration. The Baltic Art Gallery and the Sage Music
Centre are the latest high profile additions to a sustained
programme of cultural developments that began with The
Angel of the North, originally controversial but now one of
the most readily recognisable pieces of sculpture in the UK,
and a symbol for a whole region and its revitalisation.

The achievements of Glasgow in 1990 as ‘European City of Culture’ were the
catalyst for a transformation in the way the city was perceived – by
Glaswegians themselves as much as through the rest of Scotland, the UK and
internationally. With the nomination of Liverpool as European Capital of
Culture 2008, major investment is flowing into the city and the region with
renewed confidence in Merseyside’s future. 

The contribution of culture to environmental (physical) regeneration is evidenced in:
 re-use of redundant buildings
 environmental improvements
 increased public use of space, leading to reduction in vandalism and an increased sense of

safety
 pride in a place
 development of live/work and mixed-use space
 the employment of artists on design teams
 the incorporation of cultural considerations into future plans.

The contribution of culture to economic regeneration is evidenced in:
 inward investment (public-private sector leverage)
 higher resident and visitor spend
 job creation (direct, indirect, induced) and wealth creation
 employer location/retention
 retention of graduates in the area
 a more diverse work force
 a driver in the development of new business, retail and leisure areas
 more public-private-voluntary sector partnerships
 more corporate involvement in the local cultural sector
 increased property prices.

The contribution of culture to social regeneration is evidenced in:
 a change in residents’ perceptions of the place where they live
 greater individual confidence and aspiration
 a clearer expression of individual and shared ideas and needs
 an increase in volunteering
 increased organisational capacity at local level
 increased social capital
 a change in the image or reputation of a place
 stronger public-private-voluntary sector partnerships
 reduced school truancy/offending behaviour
 higher educational attainment
 new approaches to evaluation, consultation and representation.

The contribution of culture to regeneration: a summary
Source: The Contribution of Culture to Regeneration in the UK: A Review of Evidence. Report to the DCMS.

London Metropolitan University, January 2004
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What can culture do for Corby?

What can a town the size of Corby learn from this? Will culture
have a part to play in supporting the area’s regeneration and 
growth? We believe that it will, because culture is a major
driver of creativity, innovation and new ideas, and attracts
new investment, private and public.

“There is a need to clarify the relationship of culture to regeneration in support of
Corby Borough Council’s and Catalyst Corby’s vision for regeneration. In simple 
terms, this is very much about connecting the Community Strategy to the
Regeneration Framework.”11

Culture will be an essential element in transforming Corby during the next generation of
improvements, modernisation and expansion.

The key messages for the local Cultural Strategy are:

1. New flagship cultural facilities as part of the Parkland Gateway –including a new
swimming pool, new library, and new arts centre to replace The Willows –will be the
catalyst for increased confidence that Corby can offer a good quality of life for all its
residents, both those who live here now and those who will move here during the
coming years.

2. Attractive, well-designed, high quality public realm, urban planning and design,
with attention to aesthetic values as well as to functionality, will make the next
generation of Corby’s urban expansion comparable with the best in the country.

3. Excellent cultural facilities will be one of the factors that will help people already living
here to feel good about the Borough, and to feel that it is a place which offers a
satisfying quality of life.

4. Excellent cultural facilities will be an essential part of the mix that will attract the
thousands of people who will move to Corby in the next 25 years, helping make it an
environment and community where people will want to live. Good cultural facilities
will be needed along with houses, jobs, schools, shopping facilities, medical and other
community services.

5. An excellent range of cultural activities will help build a more inclusive community
–so that young people do not feel excluded, ignored, bored, economically and
politically powerless and culturally deprived; so that disabled people, people with
learning difficulties, people with special needs of their own, can all feel they can
participate in society; and so that older people can feel they have a satisfying range
of options in their retirement for leisure and recreation and that their cultural needs
can be met.

If however Corby presents itself as a town with a limited range of cultural activities, poor
facilities and few cultural aspirations, it will be difficult to persuade people that it is a
desirable place to which to move, and it will be more difficult to attract the investment that is
needed.

Meanwhile, there is a need for sustainable development in the surrounding rural
hinterland where the traditional character should be preserved, balancing the desire for
conservation with the need for diversification and sustainability in rural employment
opportunities.

11 Culture and Regeneration. A report to Arts Council England, East Midlands and Corby Borough Council. Pro/Posit,
November 2004.
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Ambitions for CULTURE 2010

The ambitions of CULTURE 2010, the Cultural Strategy, are based on an assessment of the
analysis and issues laid out in this report.

Purpose:

The purpose of CULTURE 2010, the Cultural Strategy, is to ensure that people have access to
a wide and improving range of cultural opportunities, which will support the future growth of
Corby, and help deliver the vision set out in the Community Strategy Inspirational Corby,
the Corby Regeneration Framework, and the One Corby priorities with its themes of
regeneration, community, environment and leadership.

Vision:

We recognise that culture:
 is a major driver of creativity, innovation and new ideas
 attracts new investment, private and public.

The vision of CULTURE 2010 is that:
 Cultural opportunities will contribute to improved quality of life for residents.
 Cultural activities will help create a more positive image for the Borough.
 Cultural facilities will be enhanced to meet extra demands arising both from planned

growth and from rising expectations.

The Borough Council and its partners will be aiming to mainstream the role of culture as
a major source of employment, ideas, investment and wealth creation within the local
economy.

Aims:

The Cultural Strategy will help drive the economic, environmental and community
transformation of the Borough. The aims of CULTURE 2010 are to contribute to:
 Economic development –supporting the growth and economic development of the

Borough, helping create new jobs, and helping develop and raise Corby’sprofile.
 Environmental sustainability –helping people to appreciate, enjoy and care for the

environment.
 Community development – helping promote social inclusion and combat

disadvantage, helping raise the aspirations of the community, building community
capacity and raising community confidence.

Action through partnership:

The strategy involves many partners, and is not for the Borough Council alone to deliver. Key
partners include many of those represented in the LSP, such as Catalyst Corby, Corby
Excellence Cluster, Corby Volunteer Bureau, FORTAC, Northamptonshire County Council,
Northamptonshire Heartlands PCT (Corby Local Health Group) and Northamptonshire Police.
Equally, it is important to note that this is a corporate strategy, not a plan for one service
area or department. This reflects the Borough Council’s commitment both to partnership
working and to principles of corporate working.

An initial Action Plan, included in the Appendix (available separately), is summarised on the
following page. The Action Plan sets out proposed actions, timescale, delivery partners,
planned outcomes and a note of strategic links. This will be reviewed and updated annually
as part of performance monitoring and reporting.
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Summary of themes, strategic aims and objectives:

Themes and strategic aims Objectives

◄ Provide improved access to culture as an
essential part of the Parkland Gateway and
other plans for regeneration and growth.

◄ Ensure that cultural needs and opportunities
are taken into account in planning the future
growth of the town.

◄ Promote a positive image for Corby, increasing
the perception locally and more widely of the
quality of life in Corby and promoting
confidence in the community that the town is
going somewhere.

THEME 1:
ECONOMIC DEVELOPMENT

Cultural activities,
opportunities and facilities will
support the growth and
economic development of the
Borough, help create new jobs,
and help develop and raise the
Borough’sprofile.

◄ Attract visitors to cultural attractions and
events, supporting the borough’s tourism.

◄ Promote access to, use and enjoyment of the
borough’s green spaces and woodlands.

◄ Encourage greater pride in the local
environment.

THEME 2:
ENVIRONMENTAL
SUSTAINABILITY

Cultural activities will help
people to appreciate, enjoy
and care for the environment. ◄ Advocate a high quality of urban planning and

design, especially as the growth plans for Corby
unfold in detail.

◄ Encourage people to take part in cultural
activities.

◄ Provide access to a range of leisure and
recreational facilities for all ages, including
meeting young people’s needs, the needs of 
older people and the needs of disabled people.

◄ Support improved community safety, especially
through cultural activities which reduce anti-
social behaviour and crime.

THEME 3:
COMMUNITY DEVELOPMENT

Cultural activities and
opportunities will help
promote social inclusion and
combat disadvantage, helping
raise the aspirations of the
community, building
community capacity and
raising community confidence.

◄ Promote healthier lifestyles and improved
health through taking part in cultural activities.
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“By ‘culture’, we mean not just arts, heritage and local history, but also sports, 
play and leisure, and how people relate to and use the built and natural
environment, parks and open spaces...”

Researched for Corby Borough Council by:
Garry Churchill, Creative Options Consultancy Ltd
g.churchill@creativeoptions.org.uk
Tel. 01785 228099
Fax 01785 259807
September 2005
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Corby Borough Council: Access to Information

English
If you need help understanding any of our documents or
require a larger print, audio tape copy or a translator to
help you, we can arrange this for you. Please contact us
on the telephone numbers at the bottom of the page:

Serbian
Ако Вам затреба помоћ у тумачењу неког oд наших докумената, или ако Вам је 
потребан увећани штампани материјал, магнетофонски снимак или преводилац као 
испомоћ, можемо Вам изаћи у сусрет. Молимо Вас да нам се обратите на неки од 
телефонских бројева на дну стране:

Croatian
Ukoliko trebate pomoć prilikom razumijevanja bilo kojeg od naših dokumenata ili želite da 
bude ispisan većim slovima, ukoliko želite audio kopiju ili pomoć prevoditelja, možemo to 
organizirati za vas. Molimo da nam se obratite na telefonske brojeve navedene na dnu
stranice:

Portuguese
Se precisar de assistência para compreender qualquer um dos nossos documentos ou se
precisar deles em tipo grande, em cassete áudio ou de um tradutor podemos tratar do
assunto. Deve contactar-nos através dos números ao fundo da página:

Russian
Обращайтесь в нашу организацию, если вы не понимаете какие-либо из наших документов, или 
если вы желаете получить их отпечатанными крупным шрифтом или в аудиозаписи, а также, 
если вам нужна помощь переводчика. Номера телефонов для обращения по этому вопросу 
приводятся в конце страницы:

☎ 01536 464000 or 01536 464044

© Corby Borough Council. September 2005


